YOUR FREE DIGITAL HEALTH REPORT

Apex Gas & Heating Ltd

A complete analysis of your online presence — where you stand today, what itis costing
you, and exactly how to fixit.

Prepared for AliMerrouche

Business Apex Gas & Heating Ltd

Location Crawley, West Sussex

Date 27 March 2026

Prepared by Jonny Shapland — Build My Service

Why is this free?

Alex Hormozi said that to build a great business, you have to give some of your best stuff away for
free. So thatis what we are doing.

We have audited Apex Gas & Heating Ltd's entire online presence — your website, SEO, social
media, local search, Alreadiness, and website performance. This reportis yours to keep regardless
of whetheryou ever work with us. Every recommendationis actionable, and the quick wins section
has steps you can take this week for free.
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Your Scores at a Glance

0 )

/100

SEO Health Online Presence Website Quality Review Presence

What this means: Apex Gas & Heating Ltd is a young business (incorporated June 2025) with a
solid foundation — you are Gas Safe registered, you are doing real work (your Instagram proves
it), and you have already picked up 10 five-star Yell reviews and a perfect 10/10 on
Checkatrade. Thatis more than most new businesses manage in their first year. But here is the
problem: your digital presence is not keeping up with the quality of your work. Your website is
built on Yell's basic website builder — it has just 4 pages, no individual service pages, and no
area pages targeting the towns you actually serve. Your Google Business Profile has zero
reviews despite having 10 on Yell. And there is serious brand confusion — at least 4 other
companies called 'Apex Gas' or 'Apex Heating' are drowning you out in search results. Right
now, someone in Crawley searching 'gas engineer nearme' (up to 1,000 searches/month) will
find Safe Gas Heating with 143 five-starreviews and 20+ pages long before they ever see you.
The good news: 60% of your named competitors have weak or dated websites. A properly
built site with service pages, area pages, and a review strategy would leapfrog most of them
within months.

1 SEO Health Check

Your SEO scoreis 20/100. This is based on a comprehensive audit of your Google Business Profile,
website structure, local SEO signals, schema markup, and review presence. Here ishow each area
scored:

vy e e

Built on Yell's basic website builder — limited SEO
Website Platform 20/100 control, no blog, no custom schema, no sitemap
control

GBP exists but has ZERO Google reviews. Phone
number mismatch (GBP: 01293246302 vs mobile:

Google Business Profile 157100 07359787455). Category set to 'Central Heating
Service'
Only 2 service sections (Boiler Services + General Gas
Service Pages 15/100 & Heating) for 7+ distinct services. Each service needs

itsown page
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Zero area pages despite serving Crawley, Horsham,
AreaPages 0/100 Horley, Redhill, Haywards Heath, Dorking, East
Grinstead

Has LocalBusiness and WebSite schema (betterthan
Schema Markup 40/100 most). Missing: Service, FAQ, Breadcrumb, Review
schema

FoundonYell (5.0 stars, 10 reviews) and Checkatrade
Directory Listings 35/100 (10/10, Treview). Missing from Bark, Freelndex,
Thomson, TrustATrader, MyBuilder

Problem: Your website is on Yell's basic builder — and it is holding you back

1. Your site at apexgasheating.comis built using Yell's website builder. While it looks clean, Yell sites come with
serious SEO limitations.

2. Noblog functionality — you cannot publish content that builds topical authority or targets long-tail keywords.
3. No custom sitemap control — you cannot tell Google exactly which pages to crawl and prioritise.

4. No advanced schema control — you have basic LocalBusiness schema (whichis good) but cannot add
Service, FAQ, or Review schema.

5. Limited page structure — you are stuck with 4 pages when your competitors have 12-30+ pages.

6. The fixisnotto patch the Yell site —itis toreplace it with a purpose-built site on a platform like GoHighLevel
that gives you full SEO control, service pages, area pages, booking forms, and review widgets.

Problem: Zero Google reviews — your biggest missed opportunity

1. Your Google Business Profile has zero reviews. Meanwhile, Safe Gas Heating has 143 five-starreviews and
dominates the local map pack.

2.Youalready have 10 five-starreviews on Yell and a perfect 10/10 on Checkatrade. Your customers clearly love
yourwork — but those reviews are on the wrong platform.

3. Googlereviews are the #1factor forrankingin the Local Pack (the map results). They also build instant trust —
93% of consumers read reviews before hiring a tradesperson.

4. Thefix: Ask every satisfied customer fora Google review. Send them a direct link (you can generate this from
your GBP dashboard). Aim for 10+ reviews in your first month.

5. Even moving from O to 10 reviews would dramatically improve your visibility in Crawley map results.

Problem: 7+ services crammed into 2 pages

1. You offer boilerinstallation, boiler servicing, boiler repairs, gas safety certificates, central heating, radiator
work, and emergency call-outs. But your website only has 2 service sections — 'Boiler Services' and 'General
Gas & Heating Services'.

2. Someone searching 'gas safety certificate crawley' or 'emergency boiler repair crawley' will never find a
dedicated page onyoursite that matches their exact search.

3. Eachservice needsits own page with a unique title tag, 500+ words describing that specific service, pricing
guidance, and a clear call to action.

4. Create dedicated pages for: Boiler Installation, Boiler Repair & Breakdown, Boiler Servicing, Gas Safety
Certificates (CP12), Central Heating Installation, Radiator Installation, Power Flushing, and Emergency Gas
Repairs.
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5. This alone could triple the number of keywords you rank for — and each page becomes a new entry point for
potential customers.

Problem: You serve 8 towns but your website only mentions Crawley

1. Your website text mentions serving 'Redhill, Dorking, Haywards Heath, Horsham, Horley, and nearby areas' —
but you have zero dedicated area pages.

2. Someonein Horsham searching 'gas engineer horsham' will never find you because there is no page onyour
site optimised for that town.

3. Your competitors are doing this: Gas4Heat has 30+ pagesincluding area-specific pages. Safe Gas covers 8+
areas with dedicated pages.

4. Createlocation pages for: Gas Engineer Crawley, Heating Engineer Horsham, Boiler Repair Horley, Gas Safe
Engineer Haywards Heath, BoilerInstallation Redhill, Gas Engineer East Grinstead, Heating Engineer Burgess
Hill, Boiler Service Gatwick Area.

5. The Horley/Gatwick corridoris especially valuable — high rental density means landlords need annual gas
safety certificates. Thatisrecurring revenue.

Quick Fix: The single most impactful thing you can do this week s start collecting Google
reviews. You have zero on Google but 10 five-starreviews on Yell — your customers love you,
they are just reviewing on the wrong platform. Send every satisfied customer a direct Google
review link. Going from O to 10 Google reviews would transform your local visibility.
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Keyword Opportunities

These arereal search terms people inyour area are using. Your current position for all of themis not
ranking.

gas engineernearme 1,000+ Notranking High
boilerinstallationnearme 1,000+ Not ranking High
boilerrepairnearme 1,000+ Notranking High
gas engineer crawley 100+ Notranking Medium
boilerinstallation crawley 50+ Not ranking Medium
boilerrepair crawley 50+ Not ranking Medium
gas safety certificate crawley 50+ Notranking Low
heating engineer crawley 50+ Notranking Medium
boiler service crawley 50+ Notranking Low
emergency boiler repair crawley 50+ Notranking Low
gas engineer horsham 100+ Notranking Medium
boilerinstallation horley 50+ Notranking Low
landlord gas certificate crawley 50+ Notranking Low

2 Social Media Health Check

Socialmediais notjust about posting —itis about proving you are active, professional, and
trustworthy. Here is how each platform scores:

81followers, 8 posts, real job photos —
Instagram @apexgasandheating 3/10 good content but very lowreach and
posting frequency

No Facebook page. The @ApexGasUK
Facebook None 0/10 page on Googleresults belongsto a
different company in the North West

Profile exists with website and photos, but
Google Business GBP Active 2/10 ZERO reviews. Phone shows landline only
(01293246302)

No presence — tradesperson before/after

e IS A content performs well on TikTok

No company page — less critical for
LinkedIn None 0/10 residential trades but useful for
landlord/commercial connections
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5.0 stars from 10 reviews — strongest

VelEe Active 71 review platform. Website built on Yell

Problem: Brand confusion is costing you visibility

1. There are atleast 4 other companies in the UK with names similar to yours: Apex Gas Plumbing & Heating
Services Ltd (North East), Apex Heating Services Ltd (London/Kent), Apex Gas (apexgasandheating.co.uk —
North West), and Apex Plumbing and Heating Southwest Ltd.

2. When someone Googles 'Apex Gas and Heating', these competitors appear alongside you — and some have
stronger profiles.

3. The Facebook page @ApexGasUK (137 followers) appears in your Google search results, but it belongs to the
North West company. A potential customer clicking that link would end up on the wrong business.

4. The fix: Always use your fullname 'Apex Gas & Heating Ltd Crawley' in all online profiles. Create your own
Facebook page as 'Apex Gas & Heating Crawley'. Use consistent branding across every platform.

5. Longterm, your Gas Safe number (969828) and Crawley address should appear on every platform to
differentiate you from the other 'Apex' companies.

Problem: Your reviews are on Yell but your customers search on Google

1. You have 10 five-starreviews on Yelland a perfect 10/10 on Checkatrade. That is genuinely impressive for a
new business.

2. But zero Google reviews means zero social proof where 90% of customers actually search. When someone
sees your Google listing with no reviews next to Safe Gas with 143 reviews, they will call Safe Gas every time.

3. Yellreviews are essentially invisible to most customers — only people who actively visit Yell see them. Google
reviews appearin Maps, Search, and the Local Pack.

4. Thefix: Create a short Google review link from your GBP dashboard. Send it via WhatsApp or text after every
completedjob. 'Hi[name], thanks for choosing Apex Gas! If you were happy with the work, we would really
appreciate a quick Google review: [link]'

5. Aimfor 5 reviews inyour first week, 10 in your first month. Each review makes the next customer more likely to
call.

Problem: 8 Instagram posts is not enough to build trust

1. Your Instagram @apexgasandheating has 81followers and 8 posts. The contentis good — real job photos of
boilerinstallations and pipework. That is exactly what builds trust.

2.But 8 posts spread over months does not show an active, thriving business. Customers checking your
Instagram want to see recent work, consistent posting, and evidence that you are busy.

3. Postatleast 3 times perweek: before/after shots, completedjobs, Gas Safe certificate photos (with
customer details blurred), team at work, even a quick 15-second video of a boiler firing up.

4. Uselocal hashtags: #CrawleyGasEngineer #WestSussexPlumber #GasSafeCrawley #Boilerinstallation
#CrawleyTradesmen

5. Every postis free advertising and every job photo is a portfolio piece that builds credibility.

3 AlReadiness Check
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AlReadiness Score: 4.5/10. Al-powered search (ChatGPT, Gemini, Perplexity, Copilot) is growing
rapidly. When someone asks an Al 'who is the best gas & heating engineer near Crawley, West
Sussex?', the Al needs structured data, citations, and brand signals to recommend you. Right now, it
has almost nothing to work with.

Al crawlers (GPTBot, ClaudeBot, PerplexityBot) are

Robots.txt Allowed .
allowed by default — your site canbe read by Al
Your site has LocalBusiness structured data — Al
LocalBusiness Schema Present systems can understand your business type and
location
WebSite Schema Present Basic website schemaisinplace
) . No Service schema markup — Al cannot identify your
Service Schema Missing o : P yy
individual services
. No FAQ schema — missing opportunity for
FAQ Schema Missing Q gopp y
Al-generated answers about your services
. No llms.txt file — this emergin ndard helps Al
lIms. txt Vs o. s.txt file — thisemerg ggta dard helps
assistants understand your business
. 4 with limit ntent— Aln more textt
Content Depth Thin pages edconte eed.s oretextto
understand and recommend your services
. . Zero Google reviews means Al has limited trust signals
Review Signals Weak g 9

to work with

Problem: Al assistants cannot recommend what they cannot find

1. When someone asks ChatGPT or Google's Al recommend a gas engineerin Crawley', the Al looks for
businesses with strong, structured online presence — reviews, detailed service pages, schema markup, and
consistent NAP data.

2. Withonly 4 pages and zero Google reviews, your business barely registers in Al training data. Your
competitors with 20-30 pages and 100+ reviews are far more likely to be mentioned.

3. The good news: you already have LocalBusiness schema, whichis better than most small trades businesses.
You also allow Al crawlers, so your content can be indexed.

4. Toimprove: Add Service schema for each service you offer. Add FAQ schema with common questions.
Create more content pages so Al has more material to work with.

5. The businesses that get ahead of Al search now will have a massive advantage in 12-24 months when
Al-assisted search becomes mainstream.

Why this matters right now: Al-powered search is growing fast. Google's Al Overviews,
ChatGPT, and Perplexity are all starting to recommend local businesses. Right now, they favour
businesses with detailed, well-structured websites and strong review profiles. Getting your
digital foundation right today means being recommended by Al tomorrow.
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If you are thinking 'nobody is searching for gas engineers using Al' — you are probably right today. But 12
months from now? The trades businesses that build for Al now will be the ones Alrecommends later. And
it costs nothing extra to add the right schema markup.

— Jonny

4 Website Performance

We ranyourwebsite through Google PageSpeed Insights — the same tool Google uses to measure
user experience. These scores directly impact your search rankings.

62’ ‘96} ‘96)

Performance (Mobile) Accessibility Best Practices

Core Web Vitals

e e e

How fast text and images first appear. Mobile is
slow — visitors see a blank screenforover4
seconds

4.2s mobile /0.9s

First Contentful Paint (FCP) desktop

How fast the main content loads. Mobile LCP of 9
secondsis very poor — Google considers anything
over2.5s as failing

9.0s mobile/2.1s

Largest Contentful Paint (LCP) desktop

How responsive the page feels. Both scores are

200ms mobile/ good — the page responds to taps and clicks

Total Blocking Time (TBT) 130ms desktop

quickly
. . 0.036 mobile/ How much the page jumps around while loading.
Cumulative Layout Shift (CLS) 0.002 desktop Both scores are excellent — very stable layout

What this means: Your website loads reasonably well on desktop (86/100 performance) but
struggles on mobile (62/100). The biggestissue is mobile LCP at 9.0 seconds — that meansona
phone, the main heroimage takes 9 seconds to appear. Given that 70%+ of emergency heating
searches happen onmobile, thisis losing you customers. People with a broken boiler at 10pm are not
waiting 9 seconds fora page toload. The likely cause is unoptimised hero images — those large gas
hob and engineer photos on the homepage look great but are probably not compressed for mobile.
A purpose-built site would solve this with properly optimised images, lazy loading, and modern
image formats like WebP.
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5 Local SEO Intelligence

This section goes beyond the standard audit. These are the ranking factors that most agencies either

do notknow about orget wrong.

Your Service Area Map
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What Actually Matters for Local Ranking (2026)

E Ranking Factor Why It Matters

1 Google Reviews

Google Business Profile

g Completeness

3 Service Pages with
Location Keywords

4 Area Pages

5 NAP Consistency

6 Citation Building

buildmyservice.co.uk

The #1factor forlocal packranking. You have O Google reviews. Your top
competitorhas 143. This alone explains why you are invisible in map results.

Your GBP exists butis basic — correct category, website linked, photos
uploaded, open 24 hours. But zero reviews, no posts, and a phone number
that does not match your mobile.

You have 2 service sections. Competitors have 8-20 dedicated service
pages. Each pageis anew chance torank for a specific keyword.

Zero area pages. You serve 8+ towns but only mention Crawley. Every
missing area page is a missing opportunity.

Your Name, Address, and Phone need to be identical everywhere.
Currently: website shows 01293246302, your mobile is 07359 787455.
Thisinconsistency confuses Google.

Found onYelland Checkatrade only. Missing from 5+ major directories.
Eachdirectorylistingis avote of confidence in Google's eyes.
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What Does NOT Matter (Myth-Busts)

e Myth: 'lam Gas Safe registered so Google will show me.' Reality: Gas Safe registrationisinvisible to Google
unlessitis displayed onyour website and GBP with the correct schema markup.

e Myth: "Yell reviews count the same as Google reviews.' Reality: Google primarily uses its own reviews forlocal
ranking. Yell reviews are valuable for customers who visit Yell, but they do not help your Google ranking.

* Myth: 'lonly need one page — my homepage.' Reality: Google ranks individual pages, not websites. Apage
targeting 'boilerinstallation crawley' will rank for that term. Ahomepage trying to target everything ranks for
nothing.

e Myth: 'Social media does not affect SEO.' Reality: While social signals are not a direct ranking factor, an active
social media presence creates brand signals, generates website traffic, and helps Google see you as areal,
active business.

Your Local SEO Game Plan

e Week 1-2: Get 5+ Google reviews. This is your fastest path to local visibility. Text every recent
customeradirectreview link.

o Week 2-4: Complete GBP optimisation — add all services, write a compelling description, add 10+
photos of real work, start posting weekly updates.

e Month 1-2: Build a proper website with dedicated service pages (8 pages) and area pages (8
pages). This gives Google 20+ pages to indexinstead of 4.

e« Month 2-3: Build directory citations — Bark, Freelndex, Thomson, TrustATrader, MyBuilder, Gas Safe
Register. Ensure NAP is consistent everywhere.

e Month 3-6: Create a Facebook page, ramp up Instagram posting to 3x per week, start a simple blog
with seasonal content.

e Ongoing: Ask every customer fora Google review. Aim for 2-3 new reviews per month. In 12
months, you will have 25-30 reviews and be competitive in the local pack.

6 The Real Cost

Beinginvisible onlineis not free — it has areal cost measuredinjobs you never hear about, calls you
neverreceive, and contracts that go to competitors with better online presence.

Invisible in the Local Pack

When someone searches 'gas engineer crawley', the Google Map Pack shows 3 businesses. With O
Google reviews and a basic Yell website, you are not one of them. Your competitors with 143+
reviews are capturing those leadsinstead. Every search where you do not appearis a potential
customer going to someone else.

9-Second Mobile Loading = Customers Lost

Your website takes 9 seconds to load on mobile. 53% of mobile visitors abandon a site after 3
seconds. Foremergency searches (‘boiler broken’, 'no hot water'), every second of loading time
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costsyou a potential £200-300 repair job.

Brand Confusion Costs You Trust

When a potential customer Googles 'Apex Gas and Heating' and finds 4+ different companies with
similarnames — including a North West company's Facebook page showing up in your results —
some of those customers give up or call the wrong business. Your brand is diluted by competitors
you did not even know about.

Landlords Cannot Find You for Recurring Work

Gas safety certificates (CP12) are legally required every 12 months. Landlords in the Crawley/Gatwick
corridor (highrental density) search for 'landlord gas certificate crawley' but you have no page
targeting this. Each landlord could be £75-150/year in guaranteed recurring revenue — and most
landlords manage multiple properties.

Projected Impact Timeline

What Changes Expected Outcome

Now (no 4pages,OGoogIerewews,YelI Invisible inlocal search. Relying entirely on word of mouth.
changes) builder
3 months 20+ pages, 10+ Google reviews, Ranking fo'r'Crawley service keywords. C‘:aptur.lr‘wg 8-12

. . web enquiries/month. £3,500+/monthin additional
(with BMS) proper site

revenue.

6 months . L .

. 25+ pages, 20+ reviews, area Competingin Local Pack. 15-25 enquiries/month.
(with BMS + coverage £7,100+/month
SEO) g ’ '
12 months 30+ pages, 30+reviews, content  Dominantlocal presence. 30-45 enquiries/month.
(full growth) strategy £11,250+4/month.

The bottom line: Every month without a proper website and review strategy is conservatively
costingyou £3,500+ inlost revenue — and that number grows as your competitors build their
reviews and content. The questionis not whether to invest in your digital presence, but how
much longeryou can afford not to.

7 YourActionPlan

Everything above can feel overwhelming. So here itis broken down into what to do first, what to do
this month, and what needs professional help.

Do This Week (Free, High Impact)

ﬂ__

Text every recent customera Google review link. Aim for 5+

Thour
reviews this week.

Collect Google Reviews
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Fix Phone Number Decide: is 01293246302 or 07359 787455 your main

2 Consistency business number? Update GBP and website to match. S0mins

3 Complete GBP Profile Add all services, write dgscrlptlon, u.pload 10+realjob 2 hours
photos, enable messaging, set service areas.

4 e EaadsealPame Setup 'Apex Gas & Heating Ltd Cllrawley. on Facebook. Add Thour
logo, cover photo, contact details, services.

5 Post 3x on Instagram Share 3recentjob photos with local hashtags. Show you are 30 mins

active and busy.

Do This Month (Some Technical)

ﬂ__

Build Proper Website Replace Yell builder with a purpose-built site. 4 core pages  Handled

+ 8 service pages + 8 area pages = 20 pages minimum. by BMS
. s Register on Bark, Freelndex, Thomson, TrustATrader,
2 Directory Citations MyBuilder. Ensure NAP matches everywhere. Shours
Setup automatedreview request messages. Send after
3 Review Strategy every completedjob. Target 2-3 new Google reviews per Ongoing
week.
4 Gas SafeRegister Profile Verify your listing on gassaferegister.co.uk. Ensure your Thour

registration number (969828) links to your website.

Longer Term (Professional Help Recommended)

1. Build to 30+ Google reviews within 6 months — thisis the threshold where you start competing with
established competitorsin the Local Pack.

2. Create content targeting landlords in the Gatwick corridor — gas safety certificates,
multi-property discounts, annual service contracts. This is recurring revenue gold.

3. Add area+service combination pages (Gas4Heat model) — 'Boiler Installation Horsham', 'Gas
Safety Certificate Horley', etc. This can grow your site to 40+ pages.

4. Start a simple blog with seasonal content — 'Is Your Boiler Ready for Winter?', 'How Often Should
You Service Your Boiler?','"What Is a CP12 Certificate?'. Each post targets long-tail keywords and
builds topical authority.

Iknow — thatis alot of steps. But every single one directly puts more money in your pocket. You are Gas
Saferegistered, you do quality work (your Yell reviews prove it), and you are in a market with 115,000+
people. The only thing missing is making sure those people can actually find you online.

— Jonny

8 What You Have Going For You
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Thisreport has been heavy onwhat needs fixing. But let us be clear — you have serious advantages
that most competitors do not:

Gas Saferegistered (No. 969828) — the most important trust signal for gas engineers. You
have it and you display it.

10 five-starreviews on Yell and a perfect 10/10 on Checkatrade — your customers clearly rate
yourwork highly.

24/7 availability — emergency call-outs are the highest-converting service for gas engineers.
You already offer this.

Realjob photos onInstagram — 8 posts showing actual boilerinstallations and pipework. This
is authentic content that builds trust.

Horley, Redhill, Haywards Heath) gives you a massive catchment area.

Young business, young owner — at 24, Alihas decades of potential ahead. Building digital
infrastructure now compounds over a career.

Gatwick corridor opportunity — Horley and the airport area have high rental density. Landlords
need annual gas safety certificates. This is recurring revenue that most competitors are not
actively targeting.

60% of competitors have weak websites — only Safe Gas and Gas4Heat have strong digital
presence. Therest are beatable with a well-built site.

I Stronglocal market — Crawley (115,000+ population) plus surrounding towns (Horsham,

Competitor Comparison

Apex Gas & Heating Ltd Typical Local Competitor

Google Reviews 0 143 (Safe Gas)

Website Pages 4 (Yell builder) 30+ (Gas4Heat)
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Apex Gas & Heating Ltd Typical Local Competitor

Service Pages 2 sections 9+ dedicated pages (Safe Gas)
AreaPages 0 8+ (Gas4Heat)

Instagram Followers 81 N/A (most competitors)
YellRating 5.0 (10 reviews) N/A

Checkatrade 10/10 (Treview) N/A

PageSpeed (Mobile) 62 Varies

The marketis beatable. The Crawley gas and heating market has two strong competitors (Safe Gas
with 143 reviews, Gas4Heat with 30+ pages) and three weaker ones with dated or minimal websites.
Apex has the quality of work (proven by reviews) but none of the digital infrastructure to compete.
The gap between where you are and where you need to be is significant — butitis entirely closeable
with the right website, review strategy, and local SEO approach. Mostimportantly, you are building
from scratchinamarket where 60% of competitors are not doing SEO well. That is an opportunity,
not a disadvantage.

What Happens Next

Thisreportisyours. No strings attached. The action steps are real, the quick wins are free, and
everythinginhereis based onactual data — not guesswork.

If you want help implementing any of this, that is what we do. We build the website, set up the SEO,
create the content, and manage the ongoing optimisation. One monthly fee, nolong contracts, and
you own everything we build.

No pressure. No hard sell. If you do nothing with this report, you are still betterinformed than 95% of
your competitors. But if you want to move fast, we are ready to start.

Right now | am building my reputation, and | want to do that by delivering results that speak for
themselves. That is why | am offering our Starter package at just £197 per month — for work that most
agencies bill thousands for. | am basically scamming myself. But | would rather have 10 thrilled clients
telling everyone about what we did for their business than 2 clients who feel like they overpaid.

— Jonny

Forourfirst 5 clients, the full SEO setupisincluded free. That means service pages, area pages, schema
markup, Google Business Profile optimisation, and citation building — allincluded. Normally agencies
charge £1,000-3,000 per month for this. We are including it because we want the results to be so good
that you would never dream of leaving.

— Jonny
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Book a Free Strategy Call

15 minutes. No obligation. We will walk through this report together and answer any
questions you have.

start.buildmyservice.co.uk/call

Or message Jonny directly — he does not bite

“Give away your best stuff for free. The people who can do it themselves were never going to pay
you anyway. The ones who cannot will.”

— AlexHormozi

buildmyservice.co.uk
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